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Generic Marking Principles 
 

These general marking principles must be applied by all examiners when marking candidate answers. They should be applied alongside the 
specific content of the mark scheme or generic level descriptors for a question. Each question paper and mark scheme will also comply with these 
marking principles. 
 

GENERIC MARKING PRINCIPLE 1: 
 
Marks must be awarded in line with: 
 
• the specific content of the mark scheme or the generic level descriptors for the question 
• the specific skills defined in the mark scheme or in the generic level descriptors for the question 
• the standard of response required by a candidate as exemplified by the standardisation scripts. 

GENERIC MARKING PRINCIPLE 2: 
 
Marks awarded are always whole marks (not half marks, or other fractions). 

GENERIC MARKING PRINCIPLE 3: 
 
Marks must be awarded positively: 
 
• marks are awarded for correct/valid answers, as defined in the mark scheme. However, credit is given for valid answers which go beyond 

the scope of the syllabus and mark scheme, referring to your Team Leader as appropriate 
• marks are awarded when candidates clearly demonstrate what they know and can do 
• marks are not deducted for errors 
• marks are not deducted for omissions 
• answers should only be judged on the quality of spelling, punctuation and grammar when these features are specifically assessed by the 

question as indicated by the mark scheme. The meaning, however, should be unambiguous. 

GENERIC MARKING PRINCIPLE 4: 
 
Rules must be applied consistently, e.g. in situations where candidates have not followed instructions or in the application of generic level 
descriptors. 
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GENERIC MARKING PRINCIPLE 5: 
 
Marks should be awarded using the full range of marks defined in the mark scheme for the question (however; the use of the full mark range may 
be limited according to the quality of the candidate responses seen). 

GENERIC MARKING PRINCIPLE 6: 
 
Marks awarded are based solely on the requirements as defined in the mark scheme. Marks should not be awarded with grade thresholds or 
grade descriptors in mind. 
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English & Media subject specific general marking principles 
(To be read in conjunction with the Generic Marking Principles (and requiring further guidance on how to place marks within levels)) 

 
Components using level descriptors: 
• We use level descriptors as a guide to broad understanding of the qualities normally expected of, or typical of, work in a level.  
• Level descriptors are a means of general guidance, and should not be interpreted as hurdle statements. 
• Where indicative content notes are supplied for a question, these are not a prescription of required content, and must not be treated as such. 

Alternative correct points and unexpected answers in candidates’ scripts must be given marks that fairly reflect the knowledge and skills 
demonstrated.  

• While we may have legitimate expectations as to the ground most answers may occupy, we must at all times be prepared to meet 
candidates on their chosen ground, provided it is relevant ground (e.g. clearly related to and derived from a relevant passage/text and 
meeting the mark scheme requirements for the question). 

Components using point-based marking: 
Point marking is often used to reward knowledge, understanding and application of skills. We give credit where the candidate’s answer shows 
relevant knowledge, understanding and application of skills in answering the question. We do not give credit where the answer shows confusion. 
 
From this it follows that we: 
a DO credit answers which are worded differently from the mark scheme if they clearly convey the same meaning (unless the mark scheme 

requires a specific term). 
b DO credit alternative answers/examples which are not written in the mark scheme if they are correct. 
c DO credit answers where candidates give more than one correct answer in one prompt/numbered/scaffolded space where extended writing 

is required rather than list-type answers. For example, questions that require n reasons (e.g. State two reasons…).  
d DO NOT credit answers simply for using a ‘key term’ unless that is all that is required. (Check for evidence it is understood and not used 

wrongly.). 
e DO NOT credit answers which are obviously self-contradicting or trying to cover all possibilities. 
f DO NOT give further credit for what is effectively repetition of a correct point already credited unless the language itself is being tested. This 

applies equally to ‘mirror statements’ (i.e. polluted/not polluted). 
g DO NOT require spellings to be correct, unless this is part of the test. However spellings of syllabus terms must allow for clear and 

unambiguous separation from other syllabus terms with which they may be confused (e.g. Corrasion/Corrosion). 

 
 
Assessment Objectives 
 
The Assessment Objectives are applied to each question. The assessment objectives for the paper are:  
 
• AO1 Demonstrate knowledge and understanding of media concepts, contexts and critical debates, using terminology appropriately. (60%) 
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• AO2 Analyse media products, and evaluate their own work, by applying knowledge and understanding of theoretical and creative approaches, 
supported with relevant textual evidence. (40%) 

 
The Level Descriptors guide examiners to an understanding of the qualities normally expected of, or typical of, work in a band.  They are a means 
of general guidance, and must not be interpreted as hurdle statements.  For the purposes of standardisation of marking, they are to be used in 
conjunction with the Standardisation scripts discussed during the coordination meeting and with Team Leaders, as well as the question-specific 
notes.   
 
The indicative content provided is for general guidance; it is not designed as prescriptions of required content and must not be treated as such. 
Whilst there are legitimate expectations of the content of most answers, examiners may see responses that include ideas not covered in the 
indicative content. For these cases, examiners should credit valid responses fairly and not penalise candidates for including valid points outside the 
mark scheme.    
 
Using a banded mark scheme 
 
Place the answer in a level first. Look for the “best fit” of the answer into a level. An answer needs to show evidence of most but not necessarily 
ALL of the qualities described in a level in order to be placed in that band. Then award a mark for the relative position of the answer within the level. 
 
Higher level responses (Levels 4 & 5) will demonstrate excellent knowledge and understanding of the key concepts (AO1). They should use a 
wide range of terminology accurately (AO1). They should show clear understanding of how meaning is created in the text (AO2). They should 
support their answer with many detailed references to the text (AO2). 
 
Middle range responses (Level 3) will demonstrate satisfactory knowledge and understanding of the key concepts – there may be uneven 
coverage or some misunderstanding (AO1). They should use some terminology, but not always accurately (AO1). They should show some 
understanding of how meaning is created in the text (AO2). They should support their answer with some references to the text (AO2). 
 
Basic responses (Levels 1 & 2) will demonstrate basic knowledge and understanding of the key concepts –misunderstanding might be common 
(AO1). They might use some terminology, but rarely accurately (AO1). They will have limited understanding of how meaning is created in the text 
(AO2). They rarely support their answer with references to the text (AO2). 
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Section A: Media Texts 
 

Question Answer Marks Guidance 

1 Analyse how the extract from Bodyguard constructs meaning, 
including the specific representations of individuals, groups, events 
or places, through the following technical elements: 
 
• camera shots, angles, movement and composition 
• sound  
• mise-en-scène 
• editing. 
 
Specific notes on the sequence – likely areas of coverage 
Camera: 
• Static MCU on Budd to emphasise his watchfulness 
• naturalistic POV through window, partially obscured by passers by – 

we are directed to see what he sees (the mobile phone being 
destroyed and discarded) 

• Slow track in on Budd to show that he has observed this 
• POV – camera pans to follow suspicious character as far as possible 
• Shifts in focus through and across passengers – sense of 

disorientation – what is significant? Something seems ‘wrong’ 
• POV as train guard lingers by young man, assessing him – fidelity to 

POV as Budd watches the guard knock on the toilet door 
• Shots of Budd from equivalent position opposite him, with swaying 

motion – as if we share this space, this journey. Even the shot of the 
woman across the aisle is from this position 

• Long tracking shot in front of Budd as he moves purposefully down 
the train – we are literally retreating before him – he is powerful, 
driven 

• CUs of details around the toilet – especially the ‘engaged’ ‘sign and 
the male/female sign – emphasising mystery about who is within 

• Camera dwells on Budd’s impassive expression (formulating a 
plan?) 

25 Candidates will be assessed on their ability to 
understand how meaning is constructed in a 
media text through the analysis of different 
technical areas. 
Marks are awarded for exploration of the 
following areas of the AOs: 
 
• Media concepts (AO1) [5 marks] 
• Contexts and debates (AO1) [5 marks] 
• Use of terminology (AO1) [5 marks] 
• Analysis of how meaning is created (AO2) 

[5 marks] 
• Use of examples (AO2) [5 marks] 
 
Candidates’ work should be judged on each of 
these criteria, and marks awarded according to 
the level attained. It should be noted that it is 
possible for a candidate to achieve a different 
level for each assessment criterion. 
A positive approach to marking is  
encouraged. Reward alternative valid 
responses. 
 
Clip details: 
 
The Bodyguard  (season 1, episode 1, 2018 dir. 
Vincent)  
 
Clip duration: 5:01 
Start point: 01:15 
End Point: 6:16 
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Question Answer Marks Guidance 

1 Sound: 
• Mixture of naturalistic sounds of train, platform whistle and 

passengers with atmospheric sound design 
• Slow track into Budd is accompanied by low rumble, screech and 

sustained note – all to indicate significance and dramatic import 
• Similar use of low frequencies and dissonance as train pulls away 
• Non-diegetic music on the train – sustained notes – a slow build up 

to something – indication that something is happening beyond our 
immediate perception  

• Diegetic dialogue – low in the mix – we ‘overhear’ rather than hear 
the guard asking if everything is alright in the toilet – enhances 
realism 

• First bit of ‘transactional dialogue’ is after two minutes when Budd 
asks a woman to look after his kids. His “sorry madam” is formal – 
suggests a forces/services background. This is confirmed seconds 
later when he introduces himself as a police officer to the guard. 

• Expositional dialogue with the guard – the situation is explained – he 
is curt, efficient 

• Sound is diegetic at this point – atmosphere takes a back seat to plot 
explanation – jargon of “SC019” throws us into the world of special 
forces 

• At the ‘shed’ – sirens, radio chatter in the background, car engines, 
splashes as the cars enter this space 

• Back on train – a diegetically-motivated but non-diegetic throbbing 
bass sound – again the approach of something dangerous is 
suggested 

• The diegetic phone sounds – breakup of the call at a critical moment 
which makes communication impossible and ramps up the tension 
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Question Answer Marks Guidance 

1 Mise-en-scène: 
• Naturalistic setting – train, station, display board – given dramatic 

heft by the darkness and sound 
• Use of windows, doorways, reflections – limited ability to see and 

‘know’  
• The ordinary made significant – the bottle of water vibrating as if to 

herald the arrival of something dangerous (as in Jurassic Park) 
• Character coding through costume and performance – he is neat, but 

ordinary, alert, focused – someone with heightened senses 
• Budd’s composure is contrasted with the anxiety of the guard 
• At the ‘shed’ – dark, wet, spotlights – inhospitable, dangerous 
• The iconography of crime drama – police cars, blue flashing lights – 

signifiers of emergency 
 
Editing: 
• Characterised by cuts between Budd and what he sees – indicates 

his ability to apprehend the situation, and indicates its significance to 
us. 

• Sedate pace – shots are held, details sink in, we are invited to look 
for significance 

• Mini montage of small details as the train sets off – the water bottle, 
the man scratching his ear, the reflection in the window 

• Parallel action when the situation is revealed – cutting between the 
‘shed’ and the train in order to build tension 

 
Meaning: The opening of Bodyguard produces tension and jeopardy in a 
mundane, everyday situation. The business of train travel, the familiarity 
of the carriage, and the passengers’ behaviour are all invested with 
strangeness and significance via the point of view of our main character. 
His specialness is signalled through his observational abilities, and the 
fact that we see what he sees, yet have to catch up with his conclusions. 
Within a short space of time, we move from what appears to be an 
ordinary journey into an emergency situation; the successful outcome of 
which seems to be largely dependent on Budd. 

  

  



9607/02 Cambridge International AS & A Level – Mark Scheme 
PUBLISHED 

October/November 2021
 

© UCLES 2021 Page 9 of 15 
 

Marking criteria for Section A Question 1 
 

AO1: Demonstrate knowledge and understanding of media concepts, contexts 
and critical debates, using terminology appropriately. 
 
 
 

15 marks  

AO2: Analyse media products, and evaluate their 
own work, by applying knowledge and 
understanding of theoretical and creative 
approaches, to explain how meaning is created, 
supported with relevant textual evidence.  

10 marks 

Media Concepts 
 
 

5 marks  

Contexts & 
Critical Debates 
 

5 marks 

Use of Terminology 
 
 

5 marks 

Analysis of how meaning 
is created, including use 
of theory  

5 marks 

Use of Examples 
 
 

5 marks 

Sophisticated 
understanding of and 
insightful reference to the 
key concepts of language 
and representation 

5 marks 

Insightful understanding of 
the social significances 
explored in the extract 
 
 

5 marks 

A wide range of media 
terminology is used 
precisely and accurately, 
and with sophistication, to 
make subtle points 

5 marks 

Sophisticated and 
insightful analysis of the 
ways technical aspects are 
used to construct meaning 
in the extract 

5 marks 

Insightful and fully 
appropriate selection of 
examples fully supports 
expression 
 

5 marks 

Thorough understanding of 
and effective reference to 
the key concepts of 
language and 
representation 

4 marks 

Effective understanding of 
the social significances 
explored in the extract 
 
 

4 marks 

A range of media 
terminology is used 
accurately, and help to 
make effective points 
 

4 marks 

Thorough and effective 
analysis of the ways 
technical aspects are used 
to construct meaning in the 
extract 

4 marks 

Effective and appropriate 
selection of examples fully 
supports expression 
 
 

4 marks 

Clear understanding of 
and appropriate reference 
to the key concepts of 
language and 
representation 

3 marks  

Clear understanding of the 
social significances 
explored in the extract 
 
 

3 marks 

Media terminology is used 
appropriately, to make 
clear points 
 
 

3 marks 

Clear analysis of the ways 
technical aspects are used 
to construct meaning in the 
extract 
 

3 marks 

Clear and appropriate 
selection of examples 
supports expression 
 
 

3 marks 
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AO1: Demonstrate knowledge and understanding of media concepts, contexts 
and critical debates, using terminology appropriately. 
 
 
 

15 marks  

AO2: Analyse media products, and evaluate their 
own work, by applying knowledge and 
understanding of theoretical and creative 
approaches, to explain how meaning is created, 
supported with relevant textual evidence.  

10 marks 

Media Concepts 
 
 

5 marks  

Contexts & 
Critical Debates 
 

5 marks 

Use of Terminology 
 
 

5 marks 

Analysis of how meaning 
is created, including use 
of theory  

5 marks 

Use of Examples 
 
 

5 marks 

Limited understanding of 
but generally appropriate 
reference to the key 
concepts of language and 
representation 

2 marks  

Limited understanding of 
the social significances 
explored in the extract 
 
 

2 marks 

Limited use of media 
terminology is mainly used 
accurately, to make simple 
or obvious points 
 

2 marks 

Limited analysis of the 
ways technical aspects are 
used to construct meaning 
in the extract 
 

2 marks 

Limited but generally 
appropriate selection of 
examples supports 
expression 
 

2 marks 

Basic understanding of 
and minimal reference to 
the key concepts of 
language and 
representation 

1 mark 

Basic understanding of the 
social significances 
explored in the extract 
 
 

1 mark 

Basic use of media 
terminology, with frequent 
errors which impede 
communication 
 

1 mark 

Basic analysis of the ways 
technical aspects are used 
to construct meaning in the 
extract 
 

1 mark 

Basic and minimal  
selection of examples, 
may lack relevance in 
parts 
 

1 mark 

No creditable content 
0 marks  

No creditable content 
0 marks 

No creditable content 
0 marks 

No creditable content 
0 marks 

No creditable content 
0 marks 
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Section B: Media Contexts 
 

Question Answer Marks Guidance 

2 EITHER 
 
To what extent is profit more important than creativity to media 
companies? 
 
Indicative content 
 
With detailed reference to at least one case study, candidates may 
address: 
 
• The possible determinants on media production, distribution and 

exchange 
• Ideas around what ‘creativity’ might be (it is perfectly possible that 

candidates may argue that the question sets up a false opposition) 
• Ideas around commercial production, and assessments of the media 

as businesses 
• The management of risks in investing in media production, such as 

the use of stars, genres and other limitations 
• The relationship between freedom and constraint 
• Ideas around media production as ‘manufacture’ versus ‘art’ 
• Instances of a personal, or auterist ‘voice’ being accommodated or 

nurtured by a commercial system 
• Examples of loss-making in the service of particular media projects 

and/or people 
• Examples of independent practice and an ‘independent ethos’ as 

antithetical to mainstream commercial principles 
• The targeting of niche and/or mainstream audiences 
• The limits of innovation in a commercial context. 

25 Candidates should be given credit for their 
knowledge and understanding, illustrated 
through case study material, relevant to the 
question.  
 
Marks are awarded for exploration of the 
following areas of the AOs: 
 
• Media concepts (AO1) [5 marks] 
• Contexts and debates (AO1) [5 marks] 
• Use of terminology (AO1) [5 marks] 
• Analysis of how meaning is created (AO2) 

[5 marks] 
• Use of examples (AO2) [5 marks] 
 
Candidates’ work should be judged on each of 
these criteria individually and marks awarded 
according to the level attained. It should be 
noted that it is possible for a candidate to 
achieve a different level for each assessment 
criterion.  
 
The indicative content demonstrates how 
candidates might approach the question. It is a 
description of possible content only. It is not 
prescriptive, nor is it exclusive; examiners must 
be careful to reward original but well-focused 
answers. 
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Question Answer Marks Guidance 

3 OR  
 
‘There are no such things as “local audiences” anymore; all 
audiences are global.’ To what extent do you agree with this 
statement? 
 
Indicative content 
 
With detailed reference to at least one case study, candidates may 
address: 
 
• Global distribution practices 
• The significance of online/non-physical distribution 
• Examples of global media phenomena – particularly marketing and 

distribution strategies 
• The impact of social media in fuelling such phenomena 
• Global news 
• The investment in genres with a global reach 
• The significance of language – the Anglophone world and exceptions 
• Examples of resistance to global media 
• Community/grassroots media 
• The fragmentation of the audience 
• The ‘end of watercooler TV’? 
• The return of ‘event viewing’ 
• The impact of binge-viewing 
• The growth of alternatives to the ‘mass media’, such as YouTube 

channels 
• Concepts of niche vs. mass audience. 

25 Candidates should be given credit for their 
knowledge and understanding, illustrated 
through case study material, relevant to the 
question.  
 
Marks are awarded for exploration of the 
following areas of the AOs: 
 
• Media concepts (AO1) [5 marks] 
• Contexts and debates (AO1) [5 marks] 
• Use of terminology (AO1) [5 marks] 
• Analysis of how meaning is created (AO2) 

[5 marks] 
• Use of examples (AO2) [5 marks] 
 
Candidates’ work should be judged on each of 
these criteria individually and marks awarded 
according to the level attained. It should be 
noted that it is possible for a candidate to 
achieve a different level for each assessment 
criterion.  
 
The indicative content demonstrates how 
candidates might approach the question. It is a 
description of possible content only. It is not 
prescriptive, nor is it exclusive; examiners must 
be careful to reward original but well-focused 
answers. 
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Marking criteria for Section B Question 2 and Question 3 
 
AO1: Demonstrate knowledge and understanding of media concepts, contexts 
and critical debates, using terminology appropriately. 
 
 
 

15 marks 

AO2: Analyse media products, and evaluate their 
own work, by applying knowledge and 
understanding of theoretical and creative 
approaches, to explain how meaning is created, 
supported with relevant textual evidence.  

10 marks 

Media Concepts 
 
 

5 marks 

Contexts & 
Critical Debates 
 

5 marks 

Use of Terminology 
 
 

5 marks 

Analysis of how meaning 
is created, including use 
of theory 

5 marks 

Use of Examples 
 
 

5 marks 

Sophisticated 
understanding of and 
insightful reference to the 
key concepts of audience 
and industry 
 
 
 
 
 
 

5 marks  

Insightful understanding of 
the wider issues, explored 
with sophistication in the 
response 
 
Factual knowledge of 
contexts and debates is 
relevant, detailed and 
accurate, and 
sophisticatedly linked to 
the question 

5 marks 

A wide range of media 
terminology is used 
precisely and accurately, 
and with sophistication, to 
make subtle points 
 
 
 
 
 
 

5 marks 

Sophisticated and 
insightful analysis of texts 
from multiple case studies 
is used to explore the 
chosen area in depth  
 
Relevant theories are 
sophisticatedly used to 
explore the question 
 
 

5 marks 

Insightful and fully 
appropriate selection of 
examples from a wide 
range of texts  
 
 
 
 
 
 
 

5 marks 

Thorough understanding of 
and effective reference to 
the key concepts of 
audience and industry 
 
 
 
 
 

4 marks  

Effective understanding of 
the wider issues explored  
 
Factual knowledge of 
contexts and debates is 
relevant, and effectively 
linked to the question 
 
 

4 marks 

A range of media 
terminology is used 
accurately, and help to 
make effective points 
 
 
 
 
 

4 marks 

Thorough and effective 
analysis of texts from 
multiple case studies is 
used explore the chosen 
area 
 
Relevant theories are used 
effectively in response to 
the question 

4 marks 

Effective and appropriate 
selection of examples from 
a range of texts  
 
 
 
 
 
 

4 marks 



9607/02 Cambridge International AS & A Level – Mark Scheme 
PUBLISHED 

October/November 2021
 

© UCLES 2021 Page 14 of 15 
 

AO1: Demonstrate knowledge and understanding of media concepts, contexts 
and critical debates, using terminology appropriately. 
 
 
 

15 marks 

AO2: Analyse media products, and evaluate their 
own work, by applying knowledge and 
understanding of theoretical and creative 
approaches, to explain how meaning is created, 
supported with relevant textual evidence.  

10 marks 

Media Concepts 
 
 

5 marks 

Contexts & 
Critical Debates 
 

5 marks 

Use of Terminology 
 
 

5 marks 

Analysis of how meaning 
is created, including use 
of theory 

5 marks 

Use of Examples 
 
 

5 marks 

Clear understanding of 
and appropriate reference 
to the key concepts of 
audience and industry 
 
 
 
 
 

3 marks  

Clear understanding of the 
wider issues explored  
 
Some factual knowledge of 
contexts and debates, 
appropriately linked to the 
question 
 
 

3 marks 

Media terminology is used 
appropriately, to make 
clear points 
 
 
 
 
 
 

3 marks 

Clear analysis of texts 
from one or more case 
study is used to respond 
appropriately 
 
Occasional references to 
relevant theories, not 
always accurately used or 
understood 

3 marks 

Clear and appropriate 
selection of examples from 
a range of texts  
 
 
 
 
 
 

3 marks 

Limited understanding of 
but generally appropriate 
reference to the key 
concepts of audience and 
industry   
 
 
 

2 marks  

Limited understanding of 
the wider issues explored  
 
Limited relevant 
knowledge of contexts and 
debates.  
 
 

2 marks 

Limited use of media 
terminology is mainly used 
accurately, to make simple 
or obvious points. 
 
 
 
 

2 marks 

Limited but generally 
appropriate analysis of 
texts, normally from only 
one case study 
 
Media theory may be 
considered, but not 
securely 

2 marks 

Limited but generally 
appropriate selection of 
examples, normally from 
only one case study 
 
 
 
 

2 marks 
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AO1: Demonstrate knowledge and understanding of media concepts, contexts 
and critical debates, using terminology appropriately. 
 
 
 

15 marks 

AO2: Analyse media products, and evaluate their 
own work, by applying knowledge and 
understanding of theoretical and creative 
approaches, to explain how meaning is created, 
supported with relevant textual evidence.  

10 marks 

Media Concepts 
 
 

5 marks 

Contexts & 
Critical Debates 
 

5 marks 

Use of Terminology 
 
 

5 marks 

Analysis of how meaning 
is created, including use 
of theory 

5 marks 

Use of Examples 
 
 

5 marks 

Basic understanding of 
and minimal reference to 
the key concepts of 
audience and industry   
 
 

1 mark  

Basic understanding of the 
wider issues explored  
Minimal knowledge of the 
relevant contexts and 
debates 
 

1 mark 

Basic use of media 
terminology, with frequent 
errors which impede 
communication 
 
 

1 mark 

Basic analysis, from case 
studies which may not be 
appropriate to the question 
 
Minimal references to even 
basic media theory. 

1 mark 

Basic and minimal 
selection of examples, 
may lack relevance in 
parts 
 
 

1 mark 

No creditable content 
0 marks 

No creditable content 
0 marks 

No creditable content 
0 marks 

No creditable content 
0 marks 

No creditable content 
0 marks 

 


